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The Logo

The logo

The Digital Media Exchange logo is comprised of 
two elements:  the dme rectangle and the 
wordmark.  All elements of this logo are essential in 
ensuring effective communication of the dme 
image. 

The dme rectangle communicates a crisp and 
enduring imagery for the company:  the dme type is 
located within this shape;  a circle gradient appears 

The wordmark

The dme rectangle

near the upper lefthand side and its edges taper to 
rounded corners.  The wordmark reinstates the 
nature of the company’s business: the distribution 
of digital media.

Together, these elements create a clear and 
distinct visual image for dme that is instantly 
recognizable.
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Proportions
The Digital Media Exchange Inc. Logo

100 %

85 %

Maintaining consistency of graphic proportion 

when using the dme logo is important to retain 

the logo’s visual identity.  A standard proportional 

balance ensures that no matter what the overall 

size or application of the logo,  it always appears 

correct and consistent.  

The wordmark is always within the entire width 

of the  dme rectangle.  The dme type inside the 

rectangle is 85 % of the height and while it is 

anchored to the bottom of the rectangle,  it 

remains centered in relation to the width of the 

rectangle.
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